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THE CORNERSTONES
OF SUSTAINABILITY

/
ASTM'S SCIENCE

BASED TARGETS

The ASTM Group is the first European motorway op-
erator - and the largest in terms of kilometres man-
aged - to set science based targets for the reduction
of emissions approved by the Science Based Target
initiative (SBTi) to limit global warmingto 1.5°C in
line with the targets outlined in the Paris Agreement.

Corporate Governance in line with ESG
best practices

Sustainability plan with long-term,
science-based goals

In particular, The ASTM Group is committed to re-
ducing its Scope 1 and 2 GHG emissions by 54% by
2030, compared to 2020 levels and also its Scope 3
GHG emissions from Purchased Goods and Servic-
es by 11% in the same period with respect to 2021.

Remuneration system linked to
sustainability objectives

Transparent and active Stakeholder
Engagement

~

ESG Risks integrated into the Risk
Management system

X SUSTAINABLE FINANCE

Policies, procedures and management

The ASTM Group has integrated into its financial strategy
systems for relevant ESG issues

the emission reduction targets validated by SBTi, pub-
lishing in 2021 the first Sustainability-Linked Financing
ooooo S Framework (SLFF), most recently updated in of May 2023.

Sustainability reporting according to GRI
standards and best practices On the basis of these SLFFs, ASTM subscribed debt

instruments (bonds and bank loans) for more than 5.4
billion euros.

At 31 December 2023, around 65% (of which 47% in
SLB format and 18% in SLL format) of the Group's
consolidated gross financial liabilities (net of EcoRodo-

WITH ALL STAKEHOLDERS Kvias Group debt) has an ESG format. /
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CREATION OF VALUE SHARED

SUSTAINABILITY INDICES AND RATINGS

B SUSTAINALITICS

MSCI &

CDP CLIMATE CHANGE

In 2023, ASTM was con-
firmed to be a global leader
in the fight against climate
change by the Carbon
Disclosure Project (CDP),
achieving an A- rating. The
Group was assessed on the ba-
sis of the actions it introduced
to reduce emissions, mitigate
climate risks and develop a
low-carbon emission economy.

SUSTAINALYTICS

In 2023, Sustainalytics has
updated and improved the
ASTM ESG Risk Rating giv-
ing it a score of 5.3 (Negli-
gible). The economic value
potentially at riskdue to ESG
factors not managed is neg-
ligible.

MSCI

ASTM achieved an MSCI
ESG rating of A (Average).
The MSCI ESG rating is de-
signed to measure the resil-
ience of a company to long-
term environmental, social
and governance (ESG) risks
in the sector.

STANDARD ETHICS
RATING

Standard Ethics improved
ASTM's sustainability rating in
2023, with an EE+rating ("Very
Strong”) with Long Term Ex-
pected SER over 3-4years "Sta-
ble". The rating awarded under-
lines how ASTM’'s commitment
to ESG issues is confirmed by
its constant alignment with UN,
OECD and European Union
guidelines.



OUR BUSINESSES

MOTORWAY CONCESSIONS ™

€1,467 min 6,200 km
6 523 ( 304 min € in 2022) MOTORWAY NETWORK IN ITALY,
o INVESTMEN::SIEIT:IOTORWAY BRAZIL AND THE UNITED KINGDOM

EMPLOYEES 1 73 km

(165 km in 2022)
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SINCE 2001 ON ROAD SURFACES (EQUAL TO AROUND
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NETWORK MANAGED IN ITALY MANAGED IN ITALY)
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SUSTAINABILITY POLICIES
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POLICY INCLUSION POLICY OF CONDUCT POLICY MANIFESTO POLICY
DIRECT CONTRIBUTION INDIRECT CONTRIBUTION

gum |5 [
TERS™ | 12 e
e | cO

()
SUSTAINABLE
DEVELOPMENT

GL:ALS

v e 4ooun 6 sk [ 14 S
. . . IGIENICO-SANITAR
it | o
Tt | o

N

SUSTAINABILITY PLAN

STRATEGIC SUSTAINABILITY GUIDELINES

e Reduction of CO, emissions

e Protection of biodiversity

e Promotion of diversity and inclusion

e Human capital development

PROSPERITY

e Support for technological innovation

o Contribution to the development of

o Development of circular economy °

Protection of health and safety

local areas and communities

projects o Protection of human rights * Protection of road safety
N J L J
ASTM GOVERNANCE
@ BOARD OF DIRECTORS &/ SUSTAINABILITY

Cm COMPOSITION

11 Directors, with different experiences and backgrounds:
8 men (73%) and 3 women (27%).

4 Independent Directors pursuant to the Consolidated Law
on Finance (TUF) and with the independency requirements
established in the Corporate Governance Code.

U@ REMUNERATION

ASTM Group's 2023 Top Management Remuneration Policy
provides for both short-term (MBO) and long-term (LTI)
incentives related also to sustainability objectives (weight 20%).

COMMITTEE

(g AUDIT AND RISK
COMMITTEE

REMUNERATION
COMMITTEE

CERTIFICATIONS

e, T
;. IS0 370019001
RS



OUR RESPONSIBILITY
TOWARD LOCAL AREAS

STAKEHOLDER
PURPOSE ENGAGEMENT
Contribute to the growth, CUSTOMERS SUPPLIERS,
sustainability and The Group AND CONSUMER | (S5 inecs
development of the regions undertakes to PARTNERS
in which we operate identify and . oisrony
establish open SHAREHOLDERS BODIES,
AND LENDERS INSTITUTIONS
and transparent AND THE PA
EUROPEAN TAXONOMY dialogue with all
its Stakeholders.
KPI Eligible Alianed For this reason
9! S5 ASTM has EMPLOYEES AND
Portion of Turnover 84% 51% published OMRADE UNION
Portion of CapEx 90% 39% tSJhUide|i?fdeith
AND RESEARCH
engagement. CENTRES

IMPACT MEASUREMENT ™~

In 2023 the economic (direct, indirect and related) impact generated by the Group is estimated at over 13 billion euros
with an employment effect along the value chain estimated at around 123 thousand workers.

BBNE€ 3.4BNE 4.9 BN € 13.3BNE
DIRECT INDIRECT RELATED DIRECT, INDIRECT AND
CONTRIBUTION CONTRIBUTION CONTRIBUTION RELATED CONTRIBUTION
O

49 thousand
DIRECT
EMPLOYMENT
IMPACT

DONATIONS AND SPONSORSHIPS

31 thousand 43 thousand 123 thousand

INDIRECT SATELLITE DIRECT, INDIRECT
EMPLOYMENT EMPLOYMENT AND SATELLITE
IMPACT IMPACT EMPLOYMENT IMPACT

O

TARGET SECTOR +  ASTM FOR SPORT

1%  ASTM invests in sport and in the value it

3% . represents. In basketball, the Group has for many

3% years supported Derthona Basket, the historic

9% “ —  team fromthe city of Tortona. ASTM has been

T 4 sport © sponsoring the team since the 2017-2018 season.
Other

In 2023, the Group worked a report to assess the impact generated by

849% @ Welfare ' the sponsorship activities of the last two seasons in terms of pqsitive
SR @ Health . effects on the community and the territory. The analysis highlighted
@ Economic . the ability to generate value and the socio-economic return generated by
development ' each euro invested: €1 invested in Derthona Basket's activities generates
. €3.53 in socio-economic impact, a value higher than the international
average.

5 - continues on the backside —




OUR RESPONSIBILITY
TOWARDS PEOPLE

We believe in our people and
‘ invest in them, developing their
skills. We support the protection of human
rights, recognising the equal dignity of all
people and diversity as essential resources
for the development of humanity. We
promote the health and safety of our people
and the creation of an ethical working
environment.

THE CODE OF ETHICS

= %

16,322 31% 97%

(17,474 in 2022) (29% in 2022) (96% in 2022)
WORKERS OF WHICH 13,499 FEMALE EMPLOYEES EMPLOYEES WITH PERMANENT
EMPLOYEES (13,072 IN 2022) CONTRACTS

O i s

over 269 k 3.00 )

(over 203 kin 2022) (3.34in 2022) MORTAL INJURIES

AMONG EMPLOYEES
HOURS OF TRAINING ABSENTEE RATE

FOR EMPLOYEES

Qi COFFEEWITHTHECEO )

In 2023 a new project was launched to give a voice to young professionals: the CEO of the ASTM
Group, Umberto Tosoni, met with several people from younger generations employed by the Group.
§ 19 The initiative was created to share ideas and suggestions, sparking a dialogue aimed at understanding
@ the aspirations and future vision of the young men and women who represent ASTM's future. Responding

to an invitation that asked them to be open and creative, 135 young people employed at the Group's
central office and subsidiaries met with the CEQ over a coffee. The participants, divided into groups to
facilitate the dialogue, sat around a round table for 90 minutes and had the opportunity to introduce
themselves and express their dreams and expectations.




OUR RESPONSIBILITY TOWARDS
THE ENVIRONMENT

66

We are committed to being
determined, aware and careful

by continuing along our current path of
sustainability, conscious of the common - but
differentiated - responsibilities that we all
have to safeguard the planet and the natural

wealth that surrounds us.

ENVIRONMENT MANIFESTO

0%

@¢

30 Companies

1 Itinera Branches overseas

CERTIFICATE
ISO 14001

68%

ELECTRICITY USED FROM
RENEWABLE SOURCES

96%

PERCENTAGE OF WASTE
RECYCLED AND REUSED

TOTAL DIRECT (SCOPE1), INDIRECT (SCOPE 2) AND INDIRECT (SCOPE 3) EMISSIONS

(IN tCO,e)

SCOPE 1

74 ktCOze
86 kin 2022

3.0%

Direct emissions, related to
owned sources (e.g. petrol, diesel
for company fleets, construction
sites machinery, heating / cooling
of offices and motorway toll
booths).

K O

SCOPE 2

(market based)

9 k tCO,
10 k in 2022

0.4%

Indirect emissions, related to
the consumption of electricity
purchased.

N

BIODIVERSITY

area for biodiversity.

ASTM, with the support of the Integrated Biodiversity
Assessment Tool (IBAT) has developed a map of the
impact of its operational activities on biodiversity, in terms
of motorway network under management and worksites.

In particular, 70% of the Group's operating sites are within
3 km of a protected area and 24% are within 3 km of a key

SCOPE 3

2,368 k tCO, e
2,314 k in 2022

96.6%

Indirect emissions from all
remaining sources (e.g. home-
work travel of employees,
emissions generated along the
value chain and in particular
from the purchase of goods and
Qervices for the business activity).




& 7STM GROUP

#movingtothefuture

www.astm.it




